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Universities Participating
There are total 12 universities participating 

CHANDIGARH GROUP OF COLLEGES(JHANJERI) 

GULZAR GROUP OF INSTITUTIONS (KHANNA) 

RIMT UNIVERSITY (MANDI GOBINDGARH) 

SARASWATI GROUP OF INSTITUTION (MOHALI)

DIBRUGARH HANUMANBHANUMANBAX SURAJMALL 
KANOI COLLEGE (ASSAM) 

GOVERNMENT COLLEGE ROPAR (ROPAR)



Universities Participating
There are total 12 universities participating 

SRI SAI COLLEGE OF ENGINEERING AND 
TECHNOLOGY(BADHANI PATHANKOT)

RAYAT BAHRA UNIVERSITY (MOHALI) 

QUEST GROUP OF COLLEGES (MOHALI) 

CT UNIVERSITY (LUDHIANA) 

GURU NANAK DEV ENGINEERING COLLEGE (LUDHIANA) 

CHITKARA UNIVERISITY(CHANDIGARH) 



CREATIVELO 2024 
India A,B and C
Creativelo is a project structured into three 
distinct categories, allowing participants to 
engage in the category that best aligns with 
their interests and expertise.

CreatiVelo A
Category A emphasizes sustainability by 
repurposing an existing CreatiVelo to campaign 
for climate action, girls' education, and poverty 
eradication

CreatiVelo B
This team gathered passionate students, planned 
the campaign, and hit the streets with the CreatiVelo 
spirit! Focus on spreading awareness for climate 
action, girl education and no poverty by organizing 
impactful events and activities.

CreatiVelo C
The students formed a team to design and created a 

brand-new CreatiVelo bike from scratch and took 

their creation on the road to launch a powerful 

campaign for Climate Action, Girl Education and No 
Poverty.



University Visits 
Week 1
The 1GEN team conducted regular visits to assess, guide, 
and motivate students participating in CREATIVELO 2024 
India.
The conduct was scheduled for two consecutive weeks, 
covering all the Universities twice to mark their progress in 
each week.



Week 2
The 1GEN team conducted regular visits to assess, guide, 
and motivate students participating in CREATIVELO 2024 
India.
The conduct was scheduled for two consecutive weeks, 
covering all the Universities twice to mark their progress in 
each week.

University Visits 



Social Campaigning 





Students led the manufacturing 
process by utilizing and applying their 
technical skills to build the CreatiVelo 

bikes.

Manufacturing of 
CreatiVelo Bikes



Students led the manufacturing 
process by utilizing and applying their 
technical skills to build the CreatiVelo 

bikes.

Manufacturing of 
CreatiVelo Bikes



Media Coverages
The competition has received significant media coverage, with various news outlets highlighting students' innovative 

social campaigns and the positive impact of the CreatiVelo initiative. This coverage raises awareness of the campaign 
and showcases the creative spirit of the CREATIVELO 2024 India.



EARTHBEAT APP
AND WEBSITE
The Earthbeat website serves as a platform to present the 
introduction, classification, rulebooks, final selected Action 
Teams, testimonials, FAQs, Zoom recordings, internship 
opportunities in CREATIVELO 2024 India and representation 
of winning teams at United Nations COP events.

 h t t p s : / / w w w . e a r t h b e a t a p p . c o m /

https://www.earthbeatapp.com/


Daily Zoom 
sessions
D a i l y  Z o o m  s e s s i o n s  a r e  
c o n d u c t e d  t o  t r a c k  s t u d e n t s '  
p r o g r e s s ,  c l a r i f y  t h e i r  d a y - t o -
d a y  d o u b t s ,  a n d  g u i d e  a n d  
m o t i v a t e  t h e m  t h r o u g h o u t  t h e  
c o m p e t i t i o n .



Thank you


